
Sewing the invisible, a hand-made work... this
is art according to Jum Nakao!

A C U LT U R E I N PA P E R

Of Japanese origin but born and raised in San Paolo, Jum Nakao is an international artist who unites his
Brazilian spirit with Oriental philosophy. A perfect marriage that transpires through his extravagant and
original works, designed and conceived to transmit deep messages that make one reflect on the value of
the invisible.

“Here is my secret. It is very simple: one sees well only with the heart. The essential is invisible to the
eyes”... “The essential is invisible to the eyes”, the little prince repeated, so that he would be sure to
remember.The Little Prince, by Antoine de Saint-Exupery.

Perini Jo u r nal int e r v iewed the artist in his atelier in San Paolo; a me e t i ng which, for a few ho u r s, tra nsported us in a dif-
f e re nt dime ns ion whe re the value of the invisible takes shape.

Perini Journal (PJ L ) : What does creativity mean for you?
Jum Nakao (JN): C reativity is the ability to mix the influence of what surro u nds us, of the enviro n me nt, of people, of
b e h a v io r s. It's like looking at ourselves in the mirror for a minute and capturing the emo t ion of that very mo me nt. Being
c reative me a ns being connected not with ma t e r ials but with people, with those observing your works. Int e ra c t ion with
o b s e r v e r s, with people, with their mo o d s, is funda me ntal, otherwise creativity becomes no t h i ng. Being creative me a ns
l i s t e n i ng, int e ra c t i ng, having an emphatic behavior towards the world and socie t y. 
S e nsitivity is one of the key eleme nt s. The re are ma ny works that are aesthe t ically important and unique from an arc h i-
t e c t o n ic point of vie w, but maybe they cannot tra nsmit emo t io ns because they are cold. I think - and this is my conc e p-
t ual philosophy - that creativity is strictly connected to people's feeling s, to their perc e p t io ns, to emo t io ns and not sim-
ply to the use of particular or re f i ned ma t e r ia l s. Cre a t i ng a work leads you to try and int e ract with people, with the
hu man aspect of the work itself, with the emo t io ns and the me a n i ng of your art. It's like the use of words and the me a-
n i ng of what we want to ex p re s s. 
T he cont e nt of our commu n ic a t ion is the essence of commu n ic a t ion itself. When you de c ide what you want to tra ns m i t ,
you choose the most appro p r iate words; for me, the same is true for the concept of creative art: the road it must be tra-
vel is that of a close rapport with hu ma ns. 

PJ L : For you, how important is it to ex p e r i me nt, mix and use alternative ma t e r ials for the cre a t ion of your mo dels? 
J N : For me, tra nsversal and int e ractive lang ua ge re p re s e nts an inexhaustible and ind i s p e nsible source for my cre a t io ns.
T he hy b r id is a funda me ntal compone nt of my art. Mixing lang ua ge s, habits and cultures is essent ial; it is an ins t r u me nt
that leads people to touch the real sense of thing s. The hu man ability to unde r s t a nd is not only aimed at one focus con-
cept, but the re are differe nt ways to int e r p ret and unde r s t a nd the things that are happening, the works of art. 
An example is my own na t u re and my life ex p e r ie nc e, my orig i ns. I am Ja p a nese but I was born and raised in Brazil. My
g ra nd p a re nts arrived in 1920 and you can say that I am a Ja p a nese pro duct born in Brazil! I feel mo re Bra z i l ian than
Ja p a ne s e, even though my phy s ical aspect confirms my As ian orig i ns and I have received an educ a t ion based on Ja p a ne s e
p r i nciples influenced by Bra z i l ian culture. My Ja p a nese ins t i nct manifests itself in several differe nt situa t io ns, but my
main culture basin has been Brazil. That's why I feel that cont a m i na t ion, mixing, the union of culture s, being mu l t i -
me d ial, mu l t ic u l t u ral and mu l t i - l i nguist is the essence of my art form. In every work, in every artistic mo me nt, people
have to be influenced by differe nt sens a t io ns. 
W hen we drink a cup of cof f e e, for exa m p l e, we ex p e r ie nce its taste, its warmth, we see its color and we re member its
taste and the mo me nt we drank it. We perceive differe nt emo t io ns in one mo me nt. That's why in my cre a t io ns the con-
cept of int e ra c t i ng becomes funda me ntal and pre do m i na nt. Int e ra c t ion is the key factor in our lives, a cruc ial one in my
o p i n ion, when I cook, when I dr i v e, in every exhibit of mine. When I am working on a new exhibit, I try to involve and
re p ro duce all of man's perc e p t io ns. This is the reason why I love to ex p e r i me nt with new ma t e r ials and have people con-
nect with some t h i ng that tries to arouse emo t io ns, ma k i ng them discover or rediscover things that maybe surro u nd the i r
e v e r y day lives but that they cannot see because their eye is not curio u s. 
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In my works I try and arouse the observer by ma k i ng sure he or she sees them through a differe nt vie w, like a child
with a yearning for discovery. Children are curious by na t u re and see everything with an attentive eye, always re a dy to
d i s c o v e r, to seek and they love all that is new and never get bored but always have an air of surprise for everything
t hey see. Un fo r t u na t e l y, gro w i ng up we lose the 
ability to discover and to ex p ress surprise at thing s... because our sensitivity in re g a rds to the outside world is re du-
c e d. 

PJ L : You collaborated with Nike and with Ne s p resso. What do you think about this ex p e r ie nce to combine, unite art
with an indu s t r ial pro duct - or actually - with two bra nd s ?
JN: It was a pleasurable advent u re that began through their own initia t i v e, because they both invited me to develop a
new re l a t io nship between pro duct and customer through my art. For Ne s p resso I created a large window display whe re
t he ima ges were built through colored pixels; unique, unt ra d i t io nal pixels because we were working with coffee capsu-
l e s. The essence of the display was that it was based on the digital concept construed through a me c h a n ical system.
T he ima ges were cont i nuously chang i ng and the me c h a n ical approach constituted the real no v e l t y. The basic philoso-
p hy of my work was the use of digital ima ges built in me c h a n ical form using the coffee capsules that cons u mers see in
f ro nt of their eyes on a daily basis, attributing a differe nt value to the capsules the mselves after their use. I wanted to
s how cons u mers that even after use, the capsules have a life, they are not useless and can also perform ano t her fun-
c t ion, they have a high potent ial for use. 
For Nike I created a collection whe re I tried to establish a conne c t ion with the differe nt pro duc t ion me t hods of the
ma t e r ia l s. Nike is re no w ned for being always in the vang ua rd in the quest for new ma t e r ials perfect for sports ent hu-
s ia s t s, and for its ability and inc l i na t ion to re newal in the realm of the finished pro duct, cons i s t e ntly of f e r i ng new and
unique pro duc t s. Starting from these bases, I have trie d, through my work, to unite the concept of Nike not only with
t he me s s a ge of cutting - e dge and capability to inno v a t e, but also the ability to know people by trying to ma ke the m
a p p roach this important na me. 
An undisputed aspect of Bra z i l ian culture is the ability to be creative and to find a quick and autono mous way to solve
p ro b l e ms. In Brazil, the re is the word “ginga”: it's the Bra z i l ian swing whe re the mo v e me nt of the body is very ins t i n-
ctive and is given by int u i t ion; body lang ua ge is pre do m i na nt. And it is indeed body lang ua ge that takes on suc h
i m p o r t a nce as to synt hesize how the process can be hu ma n i z e d. “Ginga” is an exa m p l e, a me t a p hor of how Bra z i l ia ns
always succeed in find i ng the rig ht solution, ins t i nc t i v e l y. 
A nd the indu s t r ial process can be hu ma n i z e d, too. In these last few years, the use of ma c h i nes has led to automa t io n
with the advant a ge of certainly being fa s t e r, mo re effic ie nt and mo re pro duc t i v e. Ma c h i nes gua ra ntee optimal re s u l t s
but they pro duce without a soul; pro ducts no longer have a soul. Ins t e a d, man personalizes what he ma ke s. The hig h
level of techno l o g ical de v e l o p me nt has led us to series pro duc t io ns - all the same, de v o id of their own personality -
while man is capable of hu ma n i z i ng and persona l i z i ng pro duc t ion. This was my objective. 
T h rough the cre a t io ns that I pro duced for Nike and for Ne s p resso, it was vital to develop the projects as a “bre a k i ng
away” mo me nt whe re I ma de these two indu s t r ies int e ract with people's daily lives, cre a t i ng a clear me s s a ge in whic h
people ma ke ma c h i nes better, enhanc i ng not the aspect of pro ductivity or of effic ie nc y, but the emo t io nal aspect of
t he work of man. 
Walter Benjamin once said that “man cannot ma ke ma c h i nes hu ma n ”. I don't agre e, because I think that what can be
ma de hu man is the re l a t io nship between bra nd and cons u mers through contact between these two ide nt i t ies and
t h rough commu n ic a t ion that possesses a soul. All my works, my exhibits try to tra nsmit to my viewers that the work
t hey are observing is a hand - ma de work, he nce it's not perfect... just like hu man na t u re cannot be perfect. That's why
I think my works tra nsmit emo t io ns that give form to that which is invisible. 

PJ L : What was the spirit behind the cre a t ion of the work called “A costura do Invisível”?
JN: “A costura do Invisível”, the art of sewing the invisible, is a work that stems from the re f l e c t ion of the society we
live in. A society that is surely fast and fre ne t ic whe re everybody is in a hurry! We are losing the me a n i ng and the
e s s e nce of the concept that lies behind every single thing. People do not ask the mselves what are the concepts that
l ie behind the cre a t ion of thing s, they have lost the concept of the invisible, of what we cannot see, of the work that
has led to a certain result. 
So I de c ided to create some t h i ng that would ma ke people reflect on the importance of the invisible, on what we can-
not see, and that at the same time, was capable of tra ns m i t t i ng values. I chose paper because it is a ma t e r ial that is
fa m i l iar to everyone; it becomes yellow with the passing of time; it is easy to find and above all it can take on me a-
n i ng. A white sheet of paper doesn't have all this me a n i ng, but if we start writing on it, dra w i ng on it, for us it assu-
mes a unique, symbolic sig n i f ic a nc e. With paper we can do any t h i ng we want to. Projects are born on paper but no
o ne can read what's not written on them. 
Paper is also an ephe me ral ma t e r ial that lends itself well to the cre a t ion of a fa s h ion apparel collection. During
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F a s h ion Week 2004 in San Paolo, no one expected to see a collection of paper fa s h ion apparel which was then de s t ro-
yed at the end. For me, it was a one - of - a - k i nd emo t ion and the re a c t io ns were absolutely unex p e c t e d. In life the re are
ma ny things we do not bestow value on, re a l i z i ng their importance when we lose them, unde r s t a nd i ng their int r i ns ic,
invisible value to which we never paid attent ion befo re, thus unde r s t a nd i ng what lies behind each ind i v idual thing .
That's the way it is with hu man re l a t io ns, too: we realize how much a person me a nt to us only in the mo me nt that we
lose that person. It was the same for me du r i ng this exhibit. 
At the end of the fa s h ion sho w, I stopped to speak with journalists who could not unde r s t a nd why I had de s t ro y e d
t hese beautiful pie c e s. What is visible is important, but what is invisible is all the mo re so. My work was an exa m p l e
of style to unde r s c o re the importance of what lies behind things using a simple lang ua ge that any o ne can unde r s t a nd,
because everyone unde r s t a nds int e r na t io nal non-written lang ua ge. The title of my work was and is a me re pro v o c a t io n
that hig h l ig hts the need to stop a minute and reflect on the importance of what surro u nds us. 

PJ L : This project seems to ex p ress how paper can constitute a me a ns to change some things in the world. 
JN: Paper is a ductile and flexible ma t e r ial that has ma ny possibilities of use for artists, indu s t r y, arc h i t e c t u re etc. Yo u
can draw on paper and write projects on paper. Through paper, you can share your ima g i na t ion, your plans and ide a s
with othe r s. For me, everything starts off with paper, which is an ins t r u me nt used and understood by everyone. Every
p roject begins on paper. 

PJ L : What is the me a n i ng of the use of wigs in the Playmobil characters used in your ex h i b i t ?
JN: W hen, as children, when we play with Playmobil chara c t e r s, we can be princ e s, princ e s s e s, fire f ig ht e r s. We can play
with our ima g i na t ion and be any t h i ng we want to be. Play tra nsports us into other worlds whe re we have never been
b e fo re and we can ima g i ne we are any o ne at all. For me, the Playmobil characters were the key to access the world of
fa i r y t a l e s. In my exhibit, I wanted to play; I wanted people to play aro u nd with their ima g i na t ion and to be tra ns p o r-
ted ins ide the fairytale to ma ke them reflect, again. I willingly used Playmobil wigs because I wanted to pro v o ke, to
a rouse re a c t io ns by ma k i ng the mo dels unrecognizable and ma k i ng people, the spectators, capable of ima g i n i ng again,
of playing. Each person could create his or her own fairytale and enter ins ide the story. The important thing is ne v e r
to stop on the surface but to dive in depth. 

PJ L : S o me ma g a z i nes have described you as a poet of fo r ms because through your cre a t io ns you ge ne rate a mo me nt in
w h ich reality is suspende d. How would you de f i ne your cre a t io ns ?
JN: For me, it is funda me ntal to always re member the ent e r t a i n i ng aspect of life, the ability to ima g i ne and to dre a m .
C re a t i ng the cond i t io ns by which also others are able to dream is very important to me. Dre a ms contain conne c t io ns
with re a l i t y. In dre a ms, everything is possible. 

PJ L : Your “A costura do Invisível” collection takes its ins p i ra t ion from the 19th century: why? 
JN: In the 19th cent u r y, everything was ma de by hand. Everything had a value and the emo t ion behind every sing l e
work ma de it pre c ious and it was ma de to last in time. To da y, a Fashion Show lasts 10 minu t e s, everything is fast and
f re ne t ic and it becomes really difficult to tra nsmit a me s s a ge in an org a n ic way! 

PJ L : What is the re l a t io nship between arc h i t e c t u re and fa s h ion? 
JN: F a s h ion is some t h i ng you can see everywhe re. The anc ie nt word habit (ano t her word for “dress”) derives from Latin
h a b i t u s, ex t e r nal aspect, from the verb habere, to possess, and we can synt hesize the fa s h ion world with this term.
T he word habit also me a ns the pra c t ice of do i ng some t h i ng every da y. Ins t e a d, we can connect arc h i t e c t u re with the
w o rd habitaculum, habitatio, a place whe re people live. This to show that fa s h ion and arc h i t e c t u re have very close
t ie s, they are conne c t e d. If you enter into some o ne's apartme nt, it's like wearing his or her habit (dress). Both the
dress and the apartme nt say a lot about each one of us, they are like a second skin. 
Just like arc h i t e c t u re and fa s h ion both speak about our emo t io ns. Fashion for me is like a scre e ns a v e r, that is, my abi-
lity to create a re l a t io nship with socie t y. I think that a good book, a pho t o g raph are me a n i ngful not for their aesthe t ic
aspect, but for their cont e nt s. A good book is good not while you are re a d i ng it, but for the cont e nts it leaves you
with. A good ima ge is good because of the emo t io ns that it tra nsmits to you. What is ins ide the pho t o g raph is mo re
i m p o r t a nt than its aesthe t ic aspect. Our mission must be to see beyond all this, for this reason “A costura do
Invisível” synt hesizes my philosophy of life and of conc e i v i ng art, i.e., not only the aesthe t ic value but the int r i ns ic
value and the ethics of everything we do. •
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